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Ph.D. Course Work
PaperI: Research Methodology |
PaperI: = Project Work
PaperIll: Marketing Management

PiperIV: HumanResource Management
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Ph.D. Course Work

PAPER]
RESFARCH METHODOLOGY

Unit]

il

s

Meamng of Research, Ob_]eCtIVCS of Research, Importance of
Research, Types of Research

Unit-II A ) . ; 4,'15;;.
ol P

Meaning and Concept of Research Methodology, Research
Process, Selection of Research Problem, Concept of Hypothesis,
Hypothesis Testmg, Techmques of Hypothesis Testing,

1gi
BN I
TR

Uhit-1 -

Research Design, Sample Designing, Features of Good Research
Design, Questionnaire Designing.
. | i
Uhitlv

Data Collection, Types of Data, Methods of data collection and

techniques. Tabulation, Analysis and Interpretation of data,
s  Statistical tools and techniques. i
Unjt-V |

Computer applications in research, Research Report, Types of
Report, Drafling of the Report, Rules for Marking' aiGood
Research Report, Bibliography and References, Index, Preface and

Acknowled gment

Books Recommended
1. Kothari C.R. : Research Methodology (New Age
| Publications, New Delhi)
2.iGode, W). And Gatt, : Methods in Social Research-
P.X. New Y ork, McGraw Hill Book Co.
3. Emery. C. William . Business Research Methods Richard
D.Lirwin. Line. George Town, Ontario.
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Syllabus of Paper - II

oy T T

Unit]

Schools of Managemeént Thought
Managerial process

Universality of Management
Management by objective

Power and Value system
Leadership, Motivation | _
Japanese Management, TQM, BPR

 UnitJI

Globalization and Liberalization
Socio-Cultural Environment of Business
Legal environment of Business
Corporate Social Responsibility
Industrial Policy '

Import and Export Policy

Business Ethics

Public enterprises and SMEjs in India

Unit-IIl

|
i

‘Marketing Concept
Product Planning
Marketing and advertising research
" Channels of distribution
Pricing Strategy
Sales forecast and sales Quota

Sales Promotion

Control of marketing operations

Service Marketing-Banking & Insurance

Consumer Behavior )\ 5\,&)\;/

International Marketing cgistra’
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unmt-1y

Organization and Functions of HRM
Procuring Human Resource

Job analysis, Job Enrichment
Human Resource Development
Performance & Potential appraisal
Carrier & Succession Planning
Compensation '

Industrial Psychology

Industrial Relations

Participative Management

Collective Bargaining in Management

Grievances and Discipline
Morale '

Unit-V
~——

Finance Functions

Capital Structure

Capital Budgeting

Investment Decisions

Cost of Capital -

Working Capital Management
Break-Even Analysis

Leverages |
Cash Flow and Fund Flow Analysis

Ratio Analysis
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UnitI
' :H . ) I

Evolution of marketing concept, Marketing Mix, Marketing as
PhilosoPhy, Eunctions, Marketing environment-Macro and Micro

factors. o g
- i, : i

Unit-II

New Product Development Process Concept of Prodqct Life
i Cycle Diffusion Process and Product Adoption, Cogmtlve

Dissonance. Techniques for generating New Marketing Ideas.

Unjt-IIl y

Consumer Behavior and Various Factors influencing consumer

Behav10r Models of Consumer Behavior, Market Segmentation.

lis
it !

UnitIV

Integrated Marketing Communication, Models of Marketing
Communication, Promotion Mix-Advertising,Personal Selling,

Sl

Sales Promotion, Adpvertising Ethics.

Unit-¥V
1

! Marketing Mix, Rural Marketing, Retail Marketing, Service
Marketing, Marketing Ethics and Green Marketing.
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Books Recommended

1. RK. Kothari, Anil Mehta, A.K. Sharma, Marketing Management
(RBD, Jaipur)

2. Canfield B.R. Sales Administration -Principles and Problems Davax;
R.S.: Modern Mmkeﬁng Management in the Indian Economy.

3. Neelamegham. s. (Ed) Marketing Management and TheyyIndian

! Economy. , J

4. Phelps. D.M. and Westing J.D. Marketing Management. Philip Kotler:
Marketing Management. |

5." Stanton W.J. : Fundamentals of Marketing.

!i% - | Dy. Registrar (g\cad.) o
University of Rajasthan - . ‘

JAIPUR@&

b




PAPER-IV

Unit-I

HRM Concept, HRM Environment in India, Changlng Role of HR,
Mamtenance :

T
1

y
UnitII
Human Resource Development, Human Resource planning,
organization 'development and culture, O.D. Objectlves and
- #  Various Interventions. o

Unit-IT

Trammg and Development, Trammg need analysis, Training
¢ methods, Training budget, Training mﬁ'astructure fatilities,
Effectiveness of training, Training Evaluation.

UnitIV

Performance and potential, appraisal, Carcer advancement and
succession planning, Employees counseling & feedback,
- Leadership and Motivation. |

B

Umt-V | L

Compensatlon Management Participative management, Quality of
Work Life, Quality circles, Knowledge management, Human

Resource information systems, stress management. y
. [
- P

Bb%kRecommended:

1. Flippo 3 Principles of Personnel Management
2. Ghosh o Personnel Administration in Indiali;
3: {Tripathi : Personnel Management in India’ "
4, Mamoria, Dashora  : Personnel Management

5. Sharma, Sharma, Surana:  Personnel Management

6. Mehrotra B Labour Problems in India

Note: Focus should be and research areas of HRM
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SECOND SEMESTER
" (Only for M.Phil.)

Paper1 :  Marketing Management

PaperII :  Human Resource Management;
. . Eoglk

Paper .III ‘: Organisational Behaviour

Paper IV : Dissertation and Viva Voce -

N> L
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. PAPER 1
Marketing Management

- Unit-1 -1
Market Measurement and Sales forecastmg, Strateglc Marketing Planning,
Marketing Program.

Unit - 1T | o
Concept of Marketing strategy, Comparatxve Marketmg Strategies , Demgmng
Marketing Strategles

Unit-IN1
Marketing of Services; Marketmg in Non - Proefit Institutions, Effectme Sales
Aids anagement Approach to Channels of Distribution.

Unit-IV

Rural Marketing, Agricultural Marketing and co—operatlve Marketmg
Umt v

Tools and Procedure of Marketing control and evaluation. Marketing Audit,
New forms of Marketing,.

s

~ Books Recommended : - '

1. RK.Kothari, Anil Mehta , A K.Sharma, Marketing Management
(RBD Jaipur) | | | | |
2.y Canfield B.R., Sales Administration Pruhmples and Problems 4
3. Davar R.S. : Modern Marketing Management in the, Indian Economy.
4. Neelamegham . S. (Ed) Marketing 'Manag;émént and the Indian Economy.
5!.3,| Phelps . D.M. and Westing J.D., Marketing Management. i
6 Philip Kotler : Marketing Management
7. Stanton W.J. : Fu‘ndamentals of Marketing.
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PAPER 11

Human Resource Management

Unit - I - _—
Motivation, Morale, Leadership, Collective Bargaining, Discipf{ne and

Grievances handling.

Unit - IT

Communication, Human and organizational conflicts, Management oﬂ Change
Al
and conflicts.

Unit - IJI
~ Industrial Psychology, Psychologxcal determinants of efficiency, Motion, txme

Il §i

Fatigue Study. b

Unit- IV :
Human Resource Accountmg, approaches accountmg models, hrmtanons

Human Resource audit.

Unit ! Unit-V
Changing role of H R. Manager in Present perspecnves Contemporary issues in

[
1t

HRM, International Human Resource Management.

ERET

i
Books Recommended : -

pom—
.

Flippo ' S Principles of Personnel Management
2 Ghosh . | L Personnel Administration in India |
3. ﬁTripathi : Personnel Managefnent in _Ind—ial
4.  Mamoria, Dashora | : Personnel Management
5 Sharma, Sharma, Surana : Personnel Management N
6. “Meh;otra ' - ; Labour Problems in India . | 1

~
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PAPER I

" ORGANISATIONAL BEHAVIOUR

Umt -1 | ; - ‘ i

Concept of Orgamsatlonal Behavnc)ur Nature and significance, Contribution
of Various Disciplines in Orgamsa}:nonal Behaviour, Behavioual approach to
Management:. | | '

Unitfﬂ ‘ .

I
N
By

Individual leference Perceptlonsi Values and Attitudes, PerSOnahty and
Group Dynamlcs

i

Unit' 11

Organisation-and Interpersonal Rejations, Stress Management, Job Satisfaction.

Unit IV

) i
Orgahisational Culture, Power and Politics Management of Change, Ethics and

Ethos. _ -
. UnitV . .
Kno_\gyledge Management and Organisational Effectiveness, Emotional!

s

Intelligence..
Books Recommended : - : o

1. . ; Robbins : Organizational Behaviour
Freud Luthdns - : Organigational Behaviour:

Paul Harssey and
Kenneth Blanchard : Management of Organizational Behav:our

ok

W

4. Edgar H. Schein  : Organizational Psychology
5.t Durrin Andrew J: : Fundamentals of Organizational Behav1our
6. Dwivedi R.S. Human Relation and Orgamzahonal Behaviour
7. Metha, Anil & i
Chouhan Bhumija : Organizational Behaviour (RBD Jaipur)
) : _ . it
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PAPER IV

_Dissert_ati,o.n‘and Viva Voce

i

. - , Dissertati‘onl : 50Marks "

(To be evaluated by two external examiners appointed by the examir
committee) -
i |  Viva Voce : 50 Marks’ Bt

(To be conducted by the External Examiner appointed by the examir
committee in the presence of sﬁpervisor and Head of the Department. The

voce will be based on dissertation only.)
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